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Authors Choice Press. Paperback. Book Condition: New. Paperback. 244 pages. Dimensions: 9.2in. x 6.1in. x
0.6in.In TechnoBrands, Chuck Pettis introduces the first published step-by-step process for building brands.
While modern day branding has been around for more than a century-everybody knows the power of names
such as Coca-Cola, MicrosoA, GE, Disney, Intel, or Nokia-very few people know the secrets of branding and how
to successfully apply branding. Filled with examples and insights from successful technology marketers, such as
Hewlett-Packard, MicrosoA, and Intel, TechnoBrands describes every step in the branding process, including:
market research, creating the brand identity, applying the brand, and creating successful brand names. While
written from a technology product perspective, the proven branding process in TechnoBrands has been
applied to consumer brands and non-profit organizations, with great success. Chuck Pettis has written an
important book on a subject of great significance to technology companies of all types. Those who dont grasp
the meaning and value of the brand assets can only hope their competitors are equally nave. -Roy E. Verley,
Director, Corporate Communications, Hewlett-PackardBuilding strong brands is the only way to ensure
enduring profitable growth. If this is your goal, read TechnoBrands. -Larry Light, President and CEO, Arcature
Corporation This item ships from multiple locations. Your book may arrive from Roseburg,OR, La Vergne,TN.
Paperback.
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DK Read ers Day  at Green h ill  Farm L ev el 1  Begin n in g to  ReadDK Read ers Day  at Green h ill  Farm L ev el 1  Begin n in g to  Read
DK CHILDREN. Paperback. Book Condition: New. Paperback. 32 pages. Dimensions: 8.8in. x
5.7in. x 0.2in.This Level 1 book is appropriate for children who are just beginning to read.
When the rooster crows, Greenhill Farm springs...
Do w n lo ad  Do cu men t »Do w n lo ad  Do cu men t »

Do n t L in e Th eir Po ckets With  Go ld  L in e Y o u r Ow n  A  Small  H o w  To  Bo o k o nDo n t L in e Th eir Po ckets With  Go ld  L in e Y o u r Ow n  A  Small  H o w  To  Bo o k o n
L iv in g L argeL iv in g L arge
Madelyn D R Books. Paperback. Book Condition: New. Paperback. 106 pages. Dimensions:
9.0in. x 6.0in. x 0.3in.This book is about my cousin, Billy a guy who taught me a lot over the
years and who...
Do w n lo ad  Do cu men t »Do w n lo ad  Do cu men t »

Th e Day  I Fo rgo t to  PrayTh e Day  I Fo rgo t to  Pray
Tate Publishing. Paperback. Book Condition: New. Paperback. 28 pages. Dimensions: 8.7in. x
5.8in. x 0.3in.Alexis is an ordinary five-year-old who likes to run and play in the sandbox. On
her first day of Kindergarten, she...
Do w n lo ad  Do cu men t »Do w n lo ad  Do cu men t »

DK Read ers A n imal H o sp ital L ev el 2  Begin n in g to  Read  A lo n eDK Read ers A n imal H o sp ital L ev el 2  Begin n in g to  Read  A lo n e
DK CHILDREN. Paperback. Book Condition: New. Paperback. 32 pages. Dimensions: 8.9in. x
5.8in. x 0.1in.This Level 2 book is appropriate for children who are beginning to read alone.
When Jack and Luke take an injured...
Do w n lo ad  Do cu men t »Do w n lo ad  Do cu men t »

To o  Old  f o r M o to r Racin g:  A  Sh o rt Sto ry  in  C ase I Did n t L iv e L o n g En o u gh  toTo o  Old  f o r M o to r Racin g:  A  Sh o rt Sto ry  in  C ase I Did n t L iv e L o n g En o u gh  to
Fin ish  Writin g a L o n ger On eFin ish  Writin g a L o n ger On e
Balboa Press. Paperback. Book Condition: New. Paperback. 106 pages. Dimensions: 9.0in. x
6.0in. x 0.3in.We all have dreams of what we want to do and who we want to become. Many of
us eventually decide...
Do w n lo ad  Do cu men t »Do w n lo ad  Do cu men t »
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Read ers Bermu d a Trian gleRead ers Bermu d a Trian gle
DK CHILDREN. Paperback. Book Condition: New. Paperback. 48 pages. Dimensions: 8.8in. x
5.8in. x 0.2in.Strange things happen when you enter the Bermuda Triangle. Five planes vanish
into the blue. Two crews disappear from a ship.
Read  Do cu men t »Read  Do cu men t »

DK Read ers Disasters at Sea L ev el 3  Read in g A lo n eDK Read ers Disasters at Sea L ev el 3  Read in g A lo n e
DK CHILDREN. Paperback. Book Condition: New. Paperback. 32 pages. Dimensions: 8.8in. x
5.7in. x 0.2in.From fog, ice, and rocks to cannon fire and torpedo attacks--read the story of five
doomed sea voyages and the fate
Read  Do cu men t »Read  Do cu men t »

A n imalo gy :  A n imal A n alo giesA n imalo gy :  A n imal A n alo gies
Sylvan Dell Publishing. Paperback. Book Condition: New. Cathy Morrison (illustrator).
Paperback. 32 pages. Dimensions: 9.8in. x 8.4in. x 0.4in.Compare and contrast diLerent
animals through predictable, rhyming analogies. Find the similarities between even the most
incompatible
Read  Do cu men t »Read  Do cu men t »

DK Read ers Du cklin g Day sDK Read ers Du cklin g Day s
DK CHILDREN. Paperback. Book Condition: New. Paperback. 32 pages. Dimensions: 8.9in. x
5.9in. x 0.2in.This Level 1 book is appropriate for children who are just beginning to read. Six
ducklings follow mother duck everywhere. One
Read  Do cu men t »Read  Do cu men t »

Wh en  San ta C lau s Pray edWh en  San ta C lau s Pray ed
Xulon Press. Paperback. Book Condition: New. Paperback. 28 pages. Dimensions: 9.0in. x
8.1in. x 0.3in.Dad, youre wrong about Santa Claus! I cant sit on baby Jesuss lap or even see
him! I cant send letters
Read  Do cu men t »Read  Do cu men t »
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